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PRESS RELEASE

Major news for ITA Airways in the 2025 Summer Season
Starting today, terminal change in Frankfurt and Munich
Access to Lufthansa Group Lounges

New Milan Linate - Munich flight

Rome, March 30, 2025 — ITA Airways officially kicks off the Summer 2025 season today with exciting new
offerings for its customers. The first major development is the transfer of ITA Airways' ground and flight
operations to Terminal T1 in Frankfurt and Terminal T2 in Munich, the main terminals at both airports, which
are also used by Lufthansa Group airlines.

This change will bring several benefits to ITA Airways passengers, making their travel experience even
more comfortable and tailored to their needs. The move to the main terminals used by Lufthansa Group
airlines will significantly reduce transfer times and improve access to security checks from the check-in
areas. Moreover, passengers will have more direct access to connecting and codeshare flights with
Lufthansa Group carriers, which are effective today.

To mark the occasion, the livery of the two ITA Airways Airbus A320neo aircraft, which operated today the
flight from Rome Fiumicino to Munich and Frankfurt, has been enhanced with the 'Member of Lufthansa
Group' sticker.

Starting today, ITA Airways passengers will have access to more than 130 lounges worldwide, while
passengers of Lufthansa Group carriers will be able to use ITA Airways lounges according to the access
rules set by the airlines.

"Today marks a significant step forward in the growth of our company," said Joerg Eberhart, CEO and
General Manager of ITA Airways. "We are introducing additional benefits to ensure our customers enjoy
an even more complete and comfortable flying experience. This operational update is the result of our
ongoing and fruitful collaboration with the Lufthansa Group and further enhances the services we’ve been
offering since the first weeks following our agreement with our German partner. We will continue to strive to
further improve connectivity, service, and travel options for our passengers, leveraging synergies."

With ITA Airways' presence in the main terminals of the Lufthansa Group two hubs, the excellence of a
service inspired by Made in Italy contents will play an increasingly central role in the passenger experience,
even outside of Italy. The journey to the Peninsula will begin as soon as passengers arrive at the airport and
check in at ITA Airways counters, and will continue on board the airline’s aircraft, where they will enjoy the
unmistakable Italian hospitality and style.

The news for ITA Airways' 2025 summer season also includes the inauguration today, March 30, of the new
direct Milan Linate — Munich flight. The service will operate with two daily frequencies from Monday to
Friday, allowing travelers to make round trips comfortably within the same day, and one daily frequency on
Saturday mornings and Sunday afternoons.
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In the current summer season, ITA Airways will fly to 59 destinations, including 16 intercontinental, 27
international, and 16 domestic destinations. The airline will also introduce 12 seasonal destinations during
the peak summer period, with flights to the most popular Mediterranean spots such as Greece, Spain, and
the ltalian islands.

For more information and to book ITA Airways flights, visit itaairways.com, or contact the airline's Customer
Information Assistance Office, travel agencies, and airport ticket offices.

For press information:
Pietro Caldaroni, Chief Communication Officer
Mail: media@ita-airways.com

About ITA Airways

ITA Airways is the Italian reference carrier. The Company is 59% owned by the Ministry of Economy and Finance and 41% by Deutsche Lufthansa
AG. ITA Airways operates both passenger and cargo air transport services, providing Italy with high-quality connectivity to international destinations,
supporting tourism and foreign trade, as well as domestic connectivity within the Country, also leveraging integrated mobility.
Through strong digitization of processes to ensure the best possible experience and personalized services, ITA Airways places customer service at
the core of its strategy. This is combined with a commitment to sustainability, which encompasses environmental aspects (such as a young,
technologically advanced fleet to reduce environmental impact), social aspects (a strong focus on its employees and the communities in which it
operates), and governance aspects (integrating sustainability into internal strategies and processes).
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